
Financial literacy education 
delivered by BNY Mellon’s 
Pershing reaches over 2,000 
students in four years.
  A win-win for the schools and the financial services company.

For more than 80 years, many of the most complex financial 
institutions have chosen to partner with BNY Mellon’s Pershing. 
Pershing is dedicated to providing a more secure financial future for 
both current clients and the next generation of investors through 
their sponsorship of financial education in K-12 schools across the 
country and their Adopt-a-School program.

The Challenge 

Financial illiteracy continues to be a growing issue in the United States; 

over 72% of consumers are struggling with some aspect of their 

financial lives and the national student loan debt climbed to over $1 

trillion in 2019. To try and combat this epidemic, over 20 states have 

mandated some form of financial literacy education in grades K-12. 

Financial education isn’t an area where teachers typically have expertise. 

Many districts are struggling to provide schools with additional 

resources or budgets to meet financial education mandates, leaving 

teachers scrambling to cover these topics.

A well-known name in the financial services industry, Pershing felt a 

deep sense of responsibility to help address this issue and ensure that 

the next generation of consumers is prepared to tackle the financial 

tasks and obstacles they will encounter throughout their life. Pershing 

has historically supported foundations, nonprofits, schools and other 

initiatives through their corporate social responsibility programs but 

recognized there was more they, and their clients, could do.

F I N A N C I A L  E D U C A T I O N

“What I liked most about this 
course was that it taught me the 
difference between leasing and 
owning a car and which option 
is best for me based on different 
situations.”
                   -Student, New Jersey



The Process

The leap from “wanting to do” to “actually doing” more required Pershing 

to invest in a new, more scalable solution, which they found through a 

partnership with EVERFI. In 2016, the two joined forces to power Pershing’s 

flagship financial education program: #BuildFinanicalFutures. Pershing 

and EVERFI launched a comprehensive digital platform that allows more 

schools and students to receive critical knowledge through online financial 

education courses. These digital, student-friendly courses focus on real-life 

topics that students can relate to, like budgeting to save for your first car and 

understanding student loans. 

Another crucial piece of Pershing’s mission to provide financial education 

in the communities where they live and work was the launch of the 

Adopt-a-School program. Through this program, Pershing clients have 

the opportunity to “adopt” a school in their local community and provide a 

digital personal finance curriculum. EVERFI offers Pershing clients the same 

turnkey solution in which they help manage implementation, including school 

outreach, teacher training, and curriculum integration. More information is 

available at www.pershing.com/finlit.

The Result 

From inception in 2016, the #BuildFinancialFutures program has impacted 

over 2,000 students who have completed 8,100 hours of financial education. 

While the total reach of the program has yielded impressive numbers, 

the increase in self-efficacy (the belief in your own ability to succeed) in 

students that participated in the program is also quite impactful. In the 

2018-2019 school year, before participating in the online education, only 

28% of students reported they felt confident checking their credit score and 

understanding what it meant. That number jumped to 74% after students 

completed the course--a 162% increase in confidence!

The anecdotal feedback from inside the classroom is just as compelling, with 

teachers and students sharing their enthusiasm and gratitude for being      

afforded this education. According to Roy Arezzo, a teacher at Urban     

Assembly New York Harbor School, who has been using the program with his     

students for four years, “I have kids of all different socioeconomic standings 

in my class; some kids have checking and savings accounts and some have 

never interacted with a bank before. The topics in this course are relevant to 

all of these different students and have been a great conversation starter. I 

think the insurance module is a great one for the kids because it’s something 

they don’t think about at their age and it gets them thinking. The students’ 

favorite is always the renting vs. owning lesson.”

More information is available at www.pershing.com/finlit.

To learn more about Pershing’s Adopt-a-School program, please visit pershing.everfi.com.

8,100 
Hours of financial education


